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PROBLEM

The broken music industry

only
-
of indie artists of revenue
need a day job reaches artists

Fans are philanthropists
with no upside
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A Web 3 platform that turns
fans into early backers
allowing direct monetization
for iIndie artists, without
crypto complexity
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Artists

monetize directly by
launching personal tokens
and interacting with fans

become early backers with
upside potential returns and
exclusive fan perks

L) Fans J
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TEMOC

Artists

monetize directly by
launching personal Token value appreciation as artist grows

tokens and interacting

Access exclusive content, early releases, live stream invites

Resell artist tokens on secondary market
Sell personal tokens

Offer premium content behind token paywalls Earn rewards for engagement (e.g., listening, tipping, promoting)

Host live-stream concerts with token access Special privileges or early access for holding artist tokens

Launch exclusive drops and gated experiences for holders

become early backers with

Accept both crypto and fiat payments upside potential returns

and exclusive fan perks
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How it works

Artists launch
personal coins

linked to their name to fund their
early career and new music

Fans buy
artists coins

becoming early backers and
unlocking exclusive perks

Fans benefit
financially as
artist grows

Direct
mohnetization



Tokenization
& monetization

Toolkit for artists to monetize

Token sales
& trading

Crypto-free
UX

TEMOC

Platform Overview

Music, content,
interaction

Fans shape artists' success through

music directly engagement and listening

Artists monetize ] Discover rising

directly through Streammg indie artists in one

fan token sales place

Iaow-fee lﬁlockchain and Content, - f

Irect wallet integration xclusive for

Merch and artists’ backers

Token secondary trading Perks
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A True artist ownership and Bl
direct monetization, built for Caden Riggs
indie artists. e Top! 0

Whispers In The Wind
Caden Riggs

Hi, I'm Caden, a musician passionate
about blending genres to create my own
unique sound. Influenced by everything
from rock to jazz, | love crafting heartfelt
lyrics and dynamic melodie... Show more
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One platform to engage, | OEOn

stream music, and access -~ .

. # Tokenname (TKN urchase
exclusive content. i k|

1'/7// :

100,000,000 © fokenname
akane avnilahle ~ Token Amount (Tokenname)
Total 4.44 SOL
. . . . (O X f Including platform fee (2%)
Fans gain financial upside OBon -

0.24 SOL

* The displayed SOL amount is

by investing in the artists * The displayed SOL smount is
. based on the current exchange rate
they believe in . # Tokenname (TKN) | and is for reference only, the final

total price may vary.

100,000,000 ©®

1
Tokens available |
= :
== (123 SOL

Current token price

Buy Token A

Cancel
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Market Size

$140M ARR Potential at 1% indie
market capture, with scalable
= ! monetization layers (token fees,

subscriptions, merch).
Indie music market

share (2024)
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Business Model

Transaction fees

5-10% fee on artist token purchases,
artist token creation

------------------------------------------------------------------------------------------------------------------------
- ~ - ~

Ticket sales, merch Token Premium
and exclusive secondary features and
content trading fees subscriptions

---------------------------------------------------------------------------------------------------------------------------------------------------------------------------------------
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Revenue streams

Artist Token Launch Fee Secondary Token

(Core)

Fee: 5—10% of each personal token
offering by artists.

Example:
* Artist raises $10,000 from fans
 TEMOC earns $500-$1,000 instantly

« With 10,000 artists, this can generate
$5M-$10M in direct revenue

Merch, Ticketing &
Gated Content Fees

Fee: 3-5% commission on
all transactions facilitated on
platform

Trading Fees

Fee: 1-2% on peer-to-peer artist
token resales

Why it matters: Promotes a liquid fan
economy and long-term token
retention

Ad Revenue
(Fan-facing Layer)

Once the platform reaches scale
(100k+ MAUSs), we’ll introduce
native ads, artist shoutout boosts,
or promoted drops.




TEMOC

Go-To-Market Plan & Early Adopters

100 Indie Emerging Artists

NV

° 10k early adopters in 2025

Founder artist network

Indie artists & independent music managers
ready to onboard

No fees for 100 early adopters

Sponsoring blockchain network fees to launch
personal coins (typically $300-500 per token)

SMM, Artist education content

Educating artists on monetization through
direct fan engagement
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Roadmap

Scaling Seed

Partnerships,
influencers, marketing

Pre-Seed Launch Targeting
Token Sale . . .
with 100 indie 300 artists 10K
$1.5M artists and users (fans) 50k+ MAU
their fans $50k+ Revenue

)

Q2 2025 Q3 2025 Q4 2025 Q1 2026 Q4 2026
____________________________________________________________________ Product ready
Product launch > for scaling

Tweaking the product ensuring early adopters are happy



Conten’g creator Musip
monetization streaming

é Spotify

* TIDAL

,74NBASE

(p) patreon
YOU

&€ Music

COMPETITIVE LANDSCAPE

qQ roydal

TEMOC focuses on artist tokens,
not fractional royalties. UX-first,
artist-first.

Fractional ownership/
Investment




EARLY ADOPTERS

Indie Emerging Artists

< omargrand

OMAR THE GREAT! [T

355 9,216 3,573
posts followers following

Can’t win today’'s game with yesterday's points !
(7) omarthegreat.com and 3 more

@ omargrand

{ newfriendsmusic &

New Friends

43 13.8K 4
posts followers following

Artist
get familiar.

() www.newfriendsmusic.com

< margo &
Anna Margo
14 82.3K 791
posts followers following

Artist
“If You're Still There” OUT NOW

(7? linktr.eefitsannamargo

{ shamtraxmusic

Shamtrax
347 1,741 1,626
posts followers following

Artist
Artist-Music Producer+«Writer
Sham@thesoundkillers.com

é) www.eventbrite.com/e/bedt... and 2 more

< thisreo &

REO
539 28.5K 7,485
posts followers following

Artist
Artist /Producer [Designer/ Director

(7) youtu.be/gLzjveqJj2w?si=j... and 1 more

thisreo

< babetruth &
Angel Lopez
237 26.2K 6,159
posts followers following

Producer
(7) apple.co/3Ns0zP2?fbclid=IwARTVCAGdVhnw...

(® babetruth




Michael Jex

Network marketing at World
Ventures — Built and led a
120,000+ person sales team,
generating $60M in revenue

Built strong networks with
artists, managers, and
entertainment professionals.

WorldVentures

Bobby Sacagiu

Bobby Sacagiu is a technology
executive with 25 years of experience
In Al, cybersecurity, and digital
transformation. With a background
spanning banking, fintech, and
startups, delivering scalable product
development and complex system
architecture.

Currently focused on building and
advising Al-powered platforms
across HR, finance, and
enterprise operations.

Wajeeh H.

Wajeeh H. is the Chief Product Officer at
Temoc, with over 10 years of experience in
Al and blockchain innovation. He’s a top-
rated specialist known for building scalable
MVPs that bridge cutting-edge tech with
real-world adoption.

At Temoc, he leads product
strategy, turning bold ideas
into market-ready platforms.
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© Token Sale

Public sale (pre-sale)
Q3 2025

Token name

Temoc

Token type

Utility Token (Base chain)

Total supply

1,000,000,000 TEMOC $ 1 N 82 M

Token public sale
raise (pre-seed)




Token name
Temoc

Token type
Utility Token (Base chain)

Total supply
1,000,000,000 TEMOC

Utility (Use Cases):

 Platform fees paid in TEMOC

« Governance patrticipation (future phase)

 Artist revenue-sharing mechanisms

TEMOC

© Tokenomics

TEMOC Token Allocation

15%

 rerseed 30%
seed)

Ecosystem Growth
& Rewards (artist/

fan incentives)
15%

Liquidity &
Reserves

20%

Team & Advisors
(vesting over 4 years)
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Financial projections

Year Key Revenue Projected Revenue REVENUE TOKEN PRICE
------------------------- Driverg ------------smmmsmmmsmsmsmmnno e
1 Token launch fees (2-5 creators per month), $50,000 — $100,000
early subscriptions, live gifting 2 000,000
Marketplace transactions (NFTs, merchandise),
2 fan shoutouts, 10x user growth $300,000 - $500,000
1,500,000
3 Advertising, licensing, VIP events, $1.2M — $2M

artist token royalties
1,000,000

$0,02

Platform Revenue Projections (USD)

Note: Approximately 15% of total revenue will be allocated quarterly for token buybacks and reinvestment into the ecosystem.

500,000 $0,0035

Year Token Price ($TEM) Circulating Supply  Key Drivers

- Early demand, limited
1 $0.0035 — $0.005 100M supply, buybacks

(INustrative)

2 50,02 - $0.05 —150M aaplace yalume, Buyback Allocation (Tokenomics-Driven)
* 10—20% of total platform revenue used to buy & burn $TEM tokens

« Buybacks executed quarterly, visible on-chain

3 $0.08 — $0.1 ~200M DAO utility, mass » Supports long-term price growth by reducing supply
adoption, burns

STEM Token Price & Circulation




TOKENCONOMICS

Designed for long term token value

Built-in demand from buybacks
(30-40% of revenue used to buy
tokens on the open market)

Supply pressure stays low
(only 8% liquid at launch)

Strong price floor
for early investors

~

Invest $1,000 in Private Sale

* Private Sale Price: $ 0.0035 per token
* You receive: 285,714 TEMOC tokens

N[

TGE Price (at launch): $0.005

e Value at launch = $1,428
e That’s a 1.4x return if price holds or rises

AN

N

10x return at only 5% adoption

* $10,000 at $0.035
« With only 5% adoption of projected revenue

/NS




Token buyback: recurring demand loop

30-40% of platform revenue
allocated for token

buybacks
For every
® }
used to buy TEMOC
platform revenue from the market

monthly




THANK YOU

.77/ Be part of the
b music revolution

Michael Jex
Founder & CEO

jex@temoc.com



